Part 1:
OUR Customer Service
Expectations

PERSONAL:

Part 2:
MOOSE Customer
Service Expectations

Our members
are our most important asset.

Part 3:
VALIDATE Your
Customers’ Needs

KNOW YOUR AUDIENCE ...
(E.G., USE LCL REPORTS)

MOOSE exists to...

a

Make the community a better place
to raise families

Total Members:

% Male: % Female:
% Married w/Children:

% Single w/Children:

% Age Groups ID

Serve Mooseheart and Moosehaven

Average Family Income: $

0|00 |0 |0 |0 |0 )|O

PROFESSIONAL:

Operate around needs and desires
of our membership

Average School Completed (Yrs):

Volunteer Status/Hobbies:

Encourage all qualified residents of
the community to become Moose

family

Other:

MOOSE offers...

KNOW OTHER COMMUNITY
SPONSORED EVENTS/SERVICES...

a

Member assistance during time of
loss

Fire & Police Departments

Hospitals, Nursing Homes, Rehab

0|00 |00 |0 |0

Visits to hospitalized members

Park District

COMMUNITY:

Clean, bright. and safe facilities

Chamber of Commerce

Inviting/well-maintained Moose
Homes

School Events

Churches

MOOSE is...

0O|/0|0 |00 |0 |0

Other

a

Friendliest place in town

a

Fraternal — really care for others in
need

COLLECT YOUR DATA...

a Open House

0|00 |00 |0 |0

Family-oriented

o Talk to each other

o Other
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“In business you
get what you want

by giving people
what they want.”

— Alice MacDougall
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“Our top-flight service

only benefits us
if the customer
recognizes it
as top-flight.”

— Southwest Airlines
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Who Ya
Fishin’
For?

“Your customers
expect your
entire operation
to revolve
around them! "

- SAP Ad
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